
68 

 

DAFTAR PUSTAKA 

Almoussawi, Z. A., Sarhed, J. N., Saeed, M. Obay, Ali, M. H., Wafqan, H. M., & 

Alhasan, S. A. A. (2022). Moderating The Role Of Green Trust In The 

Relationship Of Green Brand Positioning, Green Marketing, Green 

Production, And Green Consumer Value On Green Purchase Intention Of 

University Students In Iraq. Transnational Marketing Journal, 10(3), 738–

750. Https://Doi.Org/10.33182/Tmj.V10i3.2177 

Astuti, K., Maisyarah Batubara, H., & Evanita, S. (2024). Effect Of Green 

Marketing Mix On Purchase Intention: Moderating Role Of Environmental 

Knowledge. Jurnal Apresiasi Ekonomi, 12(1), 228–239. 

Batool, S., Arshad, M. R., & Gul, R. (2023). Role Of Green Customer Value, 

Awareness Of Environmental Consequences, Green Brand Positioning And 

Attitude Toward Green Brand In Influencing Green Purchase Intention. Dalam 

International Journal Of Social Sciences And Entrepreneurship (Ijsse) (Vol. 

3, Nomor 1). 

Chen, Y. S., & Chang, C. H. (2012). Enhance Green Purchase Intentions: The Roles 

Of Green Perceived Value, Green Perceived Risk, And Green Trust. 

Management Decision, 50(3), 502–520. 

Https://Doi.Org/10.1108/00251741211216250 

Danendra, D., & Tantra, T. (2023). Pengaruh Celebrity Credibility Terhadap Brand 

Attitude, Advertisement Attitude, Dan Purchase Intention. 18(2), 483–493. 

Dianita, R. (2018). Pengaruh Green Brand Positioning, Green Brand Knowledge, 

Attitude Toward Green Brand Dan Green Brand Equity Terhadap Green 

Purchase Intention: Studi Pada Brand Innisfree. 

Ghozali, I. (2012). Aplikasi Analisis Multivariate Dengan Program Ibm Spss 20 (P. 

P. Harto, Ed.; 6 Ed.). Badan Penerbit Universitas Diponegoro. 

Himawan, E. (2019). Pengaruh Green Brand Positioning, Green Brand Knowledge 

Terhadap Green Purchase Intention. 2019, 3(2), 110–115. 



69 

 

 

 

 

Imaningsih, E. S. (2019). The Effect Of Green Perceived Quality, Green Perceived 

Risk On Green Satisfaction And Green Trust On The Body Shop Product. 55. 

Https://Doi.Org/10.7176/Jmcr 

Kusuma, J. W., & Fadil, J. A. (2021). Identifikasi Faktor Penentu Minat Beli Hijau 

Pada Produk Kecantikan Hijau. 12(2), 214–221. 

Lee, Y. K. (2020). The Relationship Between Green Country Image, Green Trust, 

And Purchase Intention Of Korean Products: Focusing On Vietnamese Gen Z 

Consumers. Sustainability (Switzerland), 12(12). 

Https://Doi.Org/10.3390/Su12125098 

Levin, K., Boehm, S., & Carter, R. (2022). 6 Temuan Besar Dari Laporan Ipcc 

2022 Tentang Dampak Iklim, Adaptasi, Dan Kerentanan. Wri Indonesia. 

M. Alhamad, A., Akyürek, M., Mohamed, S. A., & Salem Baadhem, A. M. (2023). 

Do The Relationship Between Green Marketing Strategies, Green Perceived 

Value, And Green Trust Enhance Green Purchase Intentions: A Conceptual 

Study. International Journal Of Scientific And Management Research, 06(07), 

176–203. Https://Doi.Org/10.37502/Ijsmr.2023.6711 

Nafila, N. L., & Simanjuntak, M. (2022). Strategi Peningkatan Minat Beli Produk 

Ramah Lingkungan Konsumen Indonesia. 4(3), 2–6. 

Nariswari, S. L. (2022, September 20). Survei: Konsumen Indonesia Makin Peduli 

Produk Ramah Lingkungan. Kompas.Com. 

Pbb Indonesia. (2022, Maret 18). Penyebab Dan Dampak Perubahan Iklim. Pbb 

Indonesia. 

Sayal, A., & Pant, M. (2023). Examining The Moderating Effect Of Green Product 

Knowledge On Green Product Advertising And Green Product Purchase 

Intention: A Study Using Smartpls Sem Approach. International Journal Of 

Asian Business And Information Management, 13(1). 

Https://Doi.Org/10.4018/Ijabim.316175 

Setiyarini, E. Y., S, M. M., & Pandjaitan, D. R. H. (2022a). The Impact Of Green 

Brand Positioning, Green Brand Knowledge And Attitude Toward Green 

Brand On Green Product Purchase Intention In Unilever Products, Indonesia. 



70 

 

 

 

 

The International Journal Of Business & Management, 10(3). 

Https://Doi.Org/10.24940/Theijbm/2022/V10/I3/Bm2203-012 

Setiyarini, E. Y., S, M. M., & Pandjaitan, D. R. H. (2022b). The Impact Of Green 

Brand Positioning, Green Brand Knowledge And Attitude Toward Green 

Brand On Green Product Purchase Intention In Unilever Products, Indonesia. 

The International Journal Of Business & Management, 10(3). 

Https://Doi.Org/10.24940/Theijbm/2022/V10/I3/Bm2203-012 

Sugiyono. (2018). Metode Penelitian Kuantitatif Kualitatif Dan R&D. 

Sugiyono. (2023). Metode Penelitian Kombinasi (Mixed Methods) Dengan 9 

Desain. Dalam Sutopo (Ed.), Metode Penelitian Kombinasi (2 Ed., Hlm. 61–

47). Alfabeta. 

Tampubulon, A. S., & Sharif, O. O. (2022). The Effect Of Information Quality, 

Social Psychological Distance, Sense Of Power & Trust On Customer 

Purchase Intention Tokopedia Consumers In Nusa Tenggara Barat. 

International Journal Of Social Sciences And Management Review, 05(04), 

105–113. Https://Doi.Org/10.37602/Ijssmr.2022.5409 

Wang, Y. M., Zaman, H. M. F., & Alvi, A. K. (2022a). Linkage Of Green Brand 

Positioning And Green Customer Value With Green Purchase Intention: The 

Mediating And Moderating Role Of Attitude Toward Green Brand And Green 

Trust. Sage Open, 12(2). Https://Doi.Org/10.1177/21582440221102441 

Wang, Y. M., Zaman, H. M. F., & Alvi, A. K. (2022b). Linkage Of Green Brand 

Positioning And Green Customer Value With Green Purchase Intention: The 

Mediating And Moderating Role Of Attitude Toward Green Brand And Green 

Trust. Sage Open, 12(2). Https://Doi.Org/10.1177/21582440221102441 

Wardani, I., & Rahardjo, S. T. (2022). Analisis Pengaruh Green Brand Positioning, 

Attitude, Knowledge Dan Perceived Value Terhadap Green Product Purchase 

Intention Pada Produk Unilever Indonesia Di Kota Jakarta. Seiko : Journal Of 

Management & Business, 5(1), 2022–2618. 

Https://Doi.Org/10.37531/Sejaman.V5i1.2417 

  


