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Penelitian ini dilatar belakangi oleh peningkatan penggunaan lipstick Wardah. Penelitian ini dimaksudkan untuk mengetahui dan menganalisis pengaruh citra merek dan kapabilitas wiraniaga terhadap keputusan pembelian lipstick Wardah di kota Jombang. Populasi dalam penelitian ini adalah seluruh konsumen lipstick Wardah yang berdomisili di kota Jombang. Sampel dalam penelitian ini berjulah 100 orang yang diambil menggunakan teknik insidental sampling. Metode analisis data dalam penelitian ini menggunakan metode analisis regresi linier berganda. Berdasarkan hasil penelitian menunjukkan bahwa variabel citra merek dan kapabilitas wiraniaga berpengaruh positif terhadap variabel keputusan pembelian. Kesimpulan penelitian ini adalah semakin positif citra merek lipstick Wardah, maka akan meningkatkan keputusan pembelian lipstick Wardah dan semakin tinggi kapabilitas wiraniaga, maka akan meningkatkan keputusan pembelian lipstick Wardah.
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THE INFLUENCE OF BRAND IMAGES AND SALES CAPABILITY ON LIPSTICK WARDAH PURCHASE DECISIONS IN JOMBANG CITY
(Study on Lipstick Wardah Consumers in Jombang City)
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		This research is motivated by an increase in the use of lipstick Wardah. This study is intended to determine and analyze the influence of brand image and sales capabilities on the purchase decision of lipstick Wardah in the city of Jombang. The population in this study were all Wardah lipstick consumers who live in the city of Jombang. The sample in this study was 100 people who were taken using incidental sampling technique. Data analysis method in this research uses multiple linear regression analysis method. Based on the results of the study showed that the variable brand image and sales capabilities have a positive effect on the variable purchase decision. The conclusion of this study is that the Wardah lipstick brand image is more positive, it will increase Wardah's lipstick purchase decision and the higher the sales capabilities, it will increase the Wardah lipstick purchase decision.
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