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Membangun kepercayaan konsumen telah dilakukan oleh perusahaan sejak didirikan. Kepercayaan merek merupakan kesediaan atau kemauan konsumen dalam menghadapi resiko yang berhubungan dengan merek yang dibeli akan memberikan hasil yang positif atau menguntungkan. Penelitian ini bertujuan untuk menguji dan menjelaskan pengaruh secara signifikan Perceived service quality dan Brand Trust terhadap keputusan menggunakan jasa PT. JNE Jombang. Penelitian termasuk penelitian eksplanasi yang menjelaskan hubungan antara variabel-variabel penelitian melalui pengujian hipotesis. Analisa data dengan menggunakan metode statistik regresi linier berganda dengan pengujian hipotesis uji t. Berdasarkan hasil penelitian bahwa Perceived service quality  mampu meningkatkan keputusan penggunaan jasa PT. JNE di Jombang. Semakin baik Perceived service quality maka akan meningkatkan keputusan penggunaan jasa PT. JNE di Jombang dan Brand Trust mampu meningkatkan keputusan penggunaan jasa PT. JNE di Jombang. Semakin baik Brand Trust maka akan meningkatkan keputusan penggunaan jasa PT. JNE di Jombang
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THE EFFECT OF PERCEIVED SERVICE QUALITY AND TRUST BRAND ON DECISIONS USING SERVICES
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Building consumer trust has been carried out by the company since its establishment. Brand trust is the willingness or willingness of consumers to deal with the risks associated with the brand purchased will provide positive or profitable results. This study aims to test and explain the significant influence of the Perceived service quality and Brand Trust on the decision to use the services of PT. JNE Jombang. Research includes explanatory research that explains the relationship between research variables through testing hypotheses. Data analysis by using multiple linear regression statistical methods by testing the t test hypothesis. Based on the results of research that Perceived service quality is able to improve the decision to use the services of PT. JNE in Jombang. The better Perceived service quality will increase the decision to use PT. JNE in Jombang and Brand Trust are able to improve the decision to use PT. JNE in Jombang. The better Brand Trust will increase the decision to use PT. JNE in Jombang
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