
PENGARUH PROMOSI MELALUI
MEDIA SOSIAL DAN

KERAGAMAN PRODUK
TERHADAP KEPUTUSAN

PEMBELIAN (STUDI KASUS
PADA KONSUMEN DI LERENG
TAMBORA OUTDOOR STORE

JOMBANG)
by Chusnul Rofi'ahSubmission date: 30-Apr-2021 09:12AM (UTC+0700)

Submission ID: 1573967178
File name: PENGARUH_PROMOSI_MELALUI_MEDIA_SOSIAL_DAN.pdf (808.38K)
Word count: 3486
Character count: 20859













.





















.



18%
SIMILARITY INDEX

16%
INTERNET SOURCES

7%
PUBLICATIONS

6%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches Off

PENGARUH PROMOSI MELALUI MEDIA SOSIAL DAN
KERAGAMAN PRODUK TERHADAP KEPUTUSAN PEMBELIAN
(STUDI KASUS PADA KONSUMEN DI LERENG TAMBORA
OUTDOOR STORE JOMBANG)
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

1%

www.openjournal.unpam.ac.id
Internet Source


