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Penelitian ini bertujuanuntuk mengetahui dan menjelaskan apakah terdapat 

pengaruh signifikan antara customer experience terhadap minat beli ulang di kedai 

kopi Epidemidan untuk mengetahui dan menjelaskan apakah terdapat pengaruh 

signifikan antara kepuasan konsumen terhadap minat beli ulang di kedai kopi 

Epidemi.Penelitianmenggunakan metode penelitian eksplanasiyang dilaksanakan 

melalui pengumpulan data di lapangan. Populasi semua pelanggan kedai kopi 

Epidemidengan sampel penelitian sebanyak 100 pelanggan, analisa data dengan 

menggunakan metode statistik Regresi Linier berganda dan pengujian hipotesis 

dan koefisien diterminasi. Berdasarkan hasil penelitian menunjukkan 

bahwaCustomer experiencemampu meningkatkan minat beli ulang di kedai kopi 

Epidemi, artinya Customer experience yang tinggi maka minat beli ulang tinggi 

dan Kepuasan Konsumen mampu meningkatkan minat beli ulang di kedai kopi 

Epidemi, kepuasan yang tinggi mampu mempengaruhi konsumen untuk 

melakukan pembelian ulang 
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This research aims to find out and explain whether there is a significant influence 

between customer experience on re-buying interest in Epidemi coffee shops and to 

find out and explain whether there is a significant influence between consumer 

satisfaction to re-purchase interest in Epidemi coffee shops. Research uses 

expansive research methods implemented through data collection in the field. 

Population of all epidemi coffee shop customers with a research sample of 100 

customers, data analysis using multiple Linear Regression statistical methods and 

hypothesis testing and eliminated coefficients. Based on the results of research 

shows that Customer experience is able to increase repurchasing interest in 

Epidemi coffee shop, meaning high Customer experience then high repurchasing 

interest and Consumer Satisfaction able to increase repurchasing interest in 

Epidemi coffee shop, high satisfaction is able to influence consumers to make 

buybacks 
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