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Penelitian ini bertujuan untuk mengetahui dan menjelaskan pengaruh city
branding “friendly and religious dan city image “kota santri” teradap keputusan
belajar agama Dalam penelitian ini menggunakan metode explanasi (explanatory)
dengan skala pengukuran Likert, sampel yang digunakan sebanyak 95 sampel,
metode pengumpulan data dengan wawancara, dokumentasi, angket dan
observasi. Analisis data menggunakan analisis deskriptif, regresi linier berganda
dan uji T. Hasil penelitian menunjukan bahwa (1) City branding “‘friendly and
religious yang baik mampu meningkatkan keputusan belajar agama (2) City image
“kota santri” yang baik mampu meningkatkan keputusan belajar agama. Saran
dalam penelitian selanjutnya yaitu agar dapat mengembangkan city branding dan
city image terhadap keputusan belajar agama secara menyeluruh perlu dilakukan
penelitian dengan menggunakan sampel yang lebih besar dan dalam jangka waktu
penelitian yang lebih panjang.
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This study aims to know and explain the influence of city branding "friendly and
religious and city image" santri city “tap religious learning decisions In this study
using explanatory methods (explanatory) with Likert measurement scale, the
sample used as many as 95 samples, interviews, documentation, questionnaires
and observations. Data analysis used descriptive analysis, multiple linear
regression and T test. The result of the research showed that (1) City branding
"friendly and religious is good able to improve the decision of studying religion
(2) City image" santri city "is able to improve the decision of studying religion.
Suggestions in subsequent research is that in order to develop city branding and
city image of religious learning decisions as a whole needs to do research by using
larger samples and within a longer period of research.
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